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Early thought about the mass media surrounded the thinking that when media audience members were isolated from one another, they were vulnerable targets easily influenced by mass media messages. The Magic Bullet Theory, which originated in the 1920's and 1930's, proposed that as an audience, we were all passive and equally susceptible to media messages. The media were thought to have the ability to shape public opinion and persuade the masses toward nearly any point of view desired by the author of that particular text. Early thinking was that messages were like magic bullets; they struck all members of the audience equally and created uniform effects among them in a very different way.





The classic example of the application of the Magic Bullet Theory was illustrated on October 30, 1938 when Orson Welles and the newly formed Mercury Theater group broadcasted their radio edition of H.G. Wells' "War of the Worlds." On the eve of Halloween, radio programming was interupted with a "news bulletin" for the first time. What the audience heard was that martians had begun an invasion of Earth in a place called Grover's Mill, New Jersey.
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